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Globally, the over-50s are a rapidly growing part of the
population. Older consumers often suffer from disabilities
such as arthritis, sensory loss and mobility problems. The
result is that just the simple task of using the bathroom
can end up being a source of stress, difficulties and
hazards.

There is a very small part of the bathroom market that
specializes in addressing these problems in creative, yet

effective ways. Most bathroom products do not take the
needs of an aging market into account. There is a great
need for products designed for older users that are
aesthetically pleasing as well as functional.

However, the bathroom is not only a space for individual
use. It has to fulfil the demands of those living with
disabled people as well as visiting family and friends. It
has to fulfil all these needs at once. The challenge is to
create inclusive y Dle products
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VitrA, the industrial partner, worked closely with

the SHU and ITU team and sponsored an external
design consultant to design the website. After several
meetings, the team held a workshop for 26 older users
ranging in age from 70 to 95. The input gained from

the workshop helped to further define the goals of the

project

The two-week ‘loo-lab’ exhibition drew approximately
500 visitors, including academic staff, architects,
product designers, press, industry representatives
and the general public. The website reached a number
of approximately 8000 visitors in total. 26 older
users took part in the workshop held in conjunction
with the ‘loo-lab’ exhibition. In addition, there are 40
students from both universities engaged with the
project through a parallel design brief communicating
and sharing knowledge through Facebook and the
results of this design brief were displayed in the loo
lab exhibition). The project has also reached a wider
audience via digital and printed media, especially in
Turkey.

The collaboration has provided a better understanding
of older users’ experiences and needs, as well as
encouraging an inter-generational and cross-cultural
discussion that is needed to provide useful and
aesthetically pleasing bathroom products. By using
creative methods to gather information, the project has
provided the industry with vital information needed to

accommodate an ageing population
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Conference Participation: The collaboration
between the academic and industrial partners

will continue, including participation in the 2nd
European Conference on Design4Health (July
2013) in Sheffield, International Initiative on Ageing
(October 2013) and the IDA Congress (November
2013), both being held in Istanbul.

Curriculum Development: The academic
partners are exploring potential shared
curriculum development and on-going commercial
opportunities will be explored with VitrA. The
information gained in this project will reach a
broad spectrum of society, including care homes,
new home-builders, public facilities planners and
government policy makers.

Applied Research: The development of a
methodology to increase the potential for applied
research within academia in Turkey, will help
change the balance of basic research to applied
research.

Product-Generation: Through applied research,
increase opportunity for commercial income
through research-informed, usable and desirable
products for an ageing consumer both in the UK
and Turkey.

Media Exposure: This project has already
generated extensive exposure through the website
(www.loo-lab.com) as well as with local media and
will continue to expand.




